
Deltapoll Survey Results
Prepared by Deltapoll for Bombe

Sample size: 1,978 adults in Great Britain
Fieldwork: 21st to 24th March 2025

Male Female 18 to 24 25 to 34 35 to 54 55 to 64 65+ 
Generation 

Z
Millennials

Generation 
X

Baby 
Boomers

A B C D E F G H I J K
All GB Adults 1978 948 1024 227 308 666 329 449 284 530 550 577

Unweighted Sample 1978 895 1077 248 318 616 312 484 330 510 493 613

All who buy meat alternatives at least once a year 956 440 512 112 183 366 163 132 146 326 267 210
Unweighted Sample 1021 443 574 138 210 370 149 154 188 343 259 222

Which of these two brands of plant-based bacon, if either, appeals 
to you most?

230 97 130 43 63 75 31 17 54 94 53 29
24% 22% 25% 38% 35% 20% 19% 13% 37% 29% 20% 14%

E.F.G* E.F.G* * J.K* K
200 102 98 25 36 90 23 27 29 80 53 37
21% 23% 19% 22% 20% 25% 14% 21% 20% 24% 20% 17%

* * F * *
197 91 104 19 36 58 50 35 29 61 42 64
21% 21% 20% 16% 20% 16% 31% 26% 20% 19% 16% 30%

* * C.E* E * I.J
318 143 174 25 45 139 58 51 31 87 117 79
33% 33% 34% 23% 25% 38% 35% 39% 21% 27% 44% 38%

* * C.D * C.D * H.I H.I
11 5 6 1 3 4 2 2 3 4 2 2
1% 1% 1% 1% 2% 1% 1% 1% 2% 1% 1% 1%

* * * *

Both appeal to me equally

Neither appeals to me at all

Don't know

Total

Gender Age Generation
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All GB Adults 1978
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Which of these two brands of plant-based bacon, if either, appeals 
to you most?

230
24%

200
21%

197
21%

318
33%

11
1%

Both appeal to me equally

Neither appeals to me at all

Don't know

Total London
Rest of 
South

Midland
s

North Wales Scotland
Under 
£14k

£14k to 
£21k

£21k to 
£34

£34k to 
£48k

More 
than £48k

L M N O P Q W X Y Z AA
267 641 326 476 97 170 242 209 528 330 590
253 613 342 497 109 164 242 197 504 352 614

163 295 151 240 49 57 105 99 236 172 322
163 300 180 253 59 66 105 86 260 183 364

50 67 38 55 6 14 16 17 62 37 93
31% 23% 25% 23% 12% 25% 16% 17% 26% 22% 29%

* * ** * * * *
47 60 31 42 7 13 27 21 49 40 61

29% 20% 20% 17% 15% 24% 26% 22% 21% 24% 19%
* * ** * * * *

35 57 34 53 7 12 15 28 56 34 58
22% 19% 22% 22% 14% 20% 15% 28% 24% 20% 18%

* * ** * * * *
28 107 48 88 29 18 42 31 68 61 109

17% 36% 31% 37% 60% 31% 40% 32% 29% 35% 34%
* L L* L ** * * * *
2 5 1 3 0 0 5 1 2 0 2

2% 2% 1% 1% 0% 0% 5% 1% 1% 0% 1%
* * ** * Z.AA* * *

Annual Household IncomeRegion
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230
24%

200
21%

197
21%

318
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11
1%

Both appeal to me equally

Neither appeals to me at all

Don't know

Total ABC1 C2DE Yes No Most weeks
Once or twice 

a month
A few times a 

year
A few times a 

year
AB AC AD AE AF AG AH AI

1113 846 636 1316 258 264 350 84
1137 822 616 1335 278 302 340 101

553 390 373 571 258 264 350 84
614 394 390 618 278 302 340 101

136 88 95 134 60 52 101 16
25% 23% 25% 23% 23% 20% 29% 19%

*
129 70 88 108 68 66 55 11
23% 18% 23% 19% 27% 25% 16% 13%

AH AH *
110 87 57 139 57 58 71 11
20% 22% 15% 24% 22% 22% 20% 13%

AD *
174 139 129 186 68 84 120 46
32% 36% 34% 33% 26% 32% 34% 55%

AF.AG.AH*
3 5 5 4 4 4 2 0

1% 1% 1% 1% 2% 2% 1% 0%
*

Social Grade Children Frequency of buying meat alternatives
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